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The type of research design used in study 1 is the experiment design. Experiment research is normally done with a scientific approach where two sets of variables are used. The first group of variables is kept constant and s used by the researchers to measure the differences in the second group of variables. In this case, the two sets of variables used were the alcohol cues and sexual attraction as the independent and dependent variables respectively. Specifically, the researcher used the pre-experimental research design where the research subject groups are observed after implementing factors of effect and cause (Toshkov, 2016). In the study, the sexual attraction of the participants is observed after different alcohol cues are implemented.
An independent variable is a form of research variable in the experiment that the researcher controls to find out the impact on the dependent variable. The dependent variable is dependent on the independent variable and shows the outcomes of the manipulation of the independent variables (Patricia, 2012). In the first study, the researcher experimented the sexual attraction of several groups of research subjects who had different drinking habits; once or twice a week, once a month, four times a year, and some who had never consumed alcohol in their entire life. Their sexual attraction was examined based on the alcohol cues that the participants were exposed to. They were provided with a chain of pictures of young females and asked to state the level of their attractiveness and were also primed with either alcohol-controlled or related words.  Hence, sexual attraction became the dependent variable while alcohol cues became the independent variable.
In the study, the experimental group, upon arriving at the laboratory, were placed in groups of eight at visually secluded computer stations. They were then randomly assigned to conditions by the computer (Friedman et al., 2005). The conditions included the filling of questionnaires, a lexical decision task, and a rating task. Control variables were kept constant during the experiment to avoid exerting any effect on the dependent variable. In the first study, the behavior of the experimenters was kept the same to ensure that it did not affect the sexual attraction of the research subjects. Instead of the experimenters, computers were used to assign the conditions to avoid affecting the sexual attraction of the participants. The environment and the questionnaires were the same for all participants. 
Ultimately, the researchers found out that the more men had expectations that alcohol will elevate their sexual desire the more the alcoholic cues will covertly activate these expectations, automatically boosting the apparent attractiveness of unfamiliar women. People with alcohol expectancies of any kind, for example, sexual expectancies, as demonstrated in this study, show an increased habit to perceive women as attractive when exposed to alcohol cues (Friedman et al., 2005). This is not surprising to me because previous studies have shown how the sexual desires of men tend to increase with exposure to alcohol cues. 
If I were to study the relationship between alcohol use during pregnancy and the risk of intellectual disability in children I would use the correlational research design. This type of research design examines the relationship between variables that are not manipulated or controlled by the researcher. The design is important in generalizing the results of research on real-life situations in an externally valid manner. I would choose this design over the others because it allows the researcher to collect more data which is necessary to establish the strength and direction of the relationship being studied. 
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